Making Analytics Data Actionable
Using Analytics APl Tools
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Introduction

“Web Analytics focuses on the direct improvement of conversion rates and the
stickiness of the website: how to design and organize the website in order to
improve sales and engage/retain customers.” — Web Analytics Association

When analysing a website’'s visitor trends, da
Because web analytics tools such as Omniture and Google Analytics present

heaps of raw data in an array of visually pleasing graphs and tables, that by default,

lack useful insights.

I n order to make raw web analytics data actic
based upon business goals and then metrics need to be set up to show the
progress and insight of these KPI ' s.
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"The difficulty for web analytics vendors and users alike, is that every website is
different in some way - be it content, infrastructure, marketing or enquiry/customer
follow-up. That means, each website has a unique set of measurement
requirements. Whilst Google Analytics does an excellent job at data architecture
and visualisation for the vast majority of report users, it often cannot meet very
specific, detailed needs. Being able to export your data via its API is a great way for
you, or third-party developers, to build custom applications to meet these specific
needs."

- Brian Clifton

Author, Advanced Web Metrics with Google Analvytics

One method of intelligently interpreting web analytics data and visualising it in an
understandable and meaningful way is to exploit the power of Google analytics API
tools.


http://www.webanalyticsassociation.org/
http://www.advanced-web-metrics.com/?utm_source=API%20whitepaper&utm_medium=pdf&utm_campaign=Gartoo

Identifying the Problem

In mid-2010, Lokku Labs were searching for a low maintenance, well documented
standalone Google analytics API tool for their property search engine Gartoo. The
requirements included the ability to import data from and query all metrics available
in Google Analytics. The objective is to interpret their web analytics data by
combining it with other data sources of data, some of them offline KPlIs.

Features that Gartoo required from a web analytics API
tool

Simple and fast

Import data from Google Analytics to .xIs and CSV formats from the
command line

Queries all dimensions and metrics available in Google Analytics
Populates an Excel template

Extensively documented

Minimum or no maintenance

Dependable support

Standalone, portable software across operating systems

Adaptable to new versions of Google Analytics APl and external software
update
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The benefits of using Google Analytics API tools

Google Analytics API tools make focusing on the right key performance indicators
easier through customized data visualization, flexible dashboards and the ability to
pull in data from multiple Google Analytics accounts without having to
change the selected profile. Most Google analytics APIs also make exporting
data to excel worksheets incredibly simple, saving time on reporting and allowing
you to use the Excel commands to interpret your web analytics data and combine it
with other data sets.



http://www.gartoo.co.uk/

What the Analytics API Developers said:

We asked some of the leading analytics APl developers for their opinions on some
key questions regarding interpreting web analytics.

What do you think about the recent evolution of Analytics for power users?
(SEO and SEM managers of high traffic sites)

“Google's entrance into this market has allowed sites of all sizes to track
web analytics, and their release of the Google Analytics APl has created a
vibrant ecosystem that is evolving to meet the needs of all levels of
web analysts. Tools are evolving in the directions needed, mainly because
Web Analysts are telling vendors what capabilities they require. For
example, our customers needed a solution to the problem of reporting
consistent statistics for pages that have been renamed, so we added this
capability to our Analytics Query Language.”

- Jim Bischoff, Shufflepoint

| think web analytics is edging closer to maturity in terms of product
adoption, usage, and ease of technical configuration. In the past IT owned
the website and the web metrics (analytics data), but today we see it falling
more into the marketers court. | think this turn of events is a nature
progression and as SEO and SEM managers of high traffic sites need
metrics and reporting they will influence the analytics industry. Overall
| believe this is a positive trend, because all of the power users influence on
the industry will eventually trickle down to everyone. 1 think this
is evidenced by the launch of the Google Analytics Strategic Solutions
Application Gallery, which AnalyticsView is in, that showcases the many
tools developed by power users that are available to anyone.

- Paul Skarvinko, AnalyticsView

“The continuous improvement in analytic tools is great, but a tool on its own
is no solution. It’s like saying a hammer will build you a home. Until you pair
that hammer with a master carpenter and a blueprint, you may only get a
sore thumb. Similarly, you need to match the increasing abilities of your
analytic tools with an analyst and measurable business goals before
you get any value out of it. When you work with Klipfolio, you don’t just get
a great a dashboard platform, you get a partner that helps you identify which
KPIs need to be presented, how they need to be presented, and to whom.”
- Allan Wille, Klipfolio


http://www.google.com/analytics/apps/
http://www.google.com/analytics/apps/

Which is the specific need that a power user, just as Gartoo, a property
search engine, may fulfil best with your tool than with any other tool based
on Analytics?

“ShufflePoint's main strength lies in our Analytics Query Language, which
exposes all of the capabilities of the Google Analytics API as well as
additional capabilities commonly needed by web analysts. Our approach has
allowed us to consolidate all of this functionality into the query language, so
from the user's perspective, it's the same whether the data is going to Excel,
PowerPoint, a web page built with Google Gadgets, Google Earth, or Google
Maps. The query language allows you to define and clean up the data
you want as well as identify the shape of the final result set or pivot.
Our tools allow our clients to create high-fidelity, multi-modal dashboards
and reports. One of our clients is a large property developer, and they are
very interested in our ability to create Google Earth and Google Maps
displays with web analytics data overlays.”

- Jim Bischoff, Shufflepoint

AnalyticsView streamlines and automates the reporting process; which
saves organizations time and money. The product allows the web analyst
or marketer to become even more valuable because he or she will be
spending the maximum amount of time analyzing key metrics, not
generating reports.

- Paul Skarvinko, AnalyticsView

“Klipfolio Dashboard puts your Google Analytics KPIs right on your desktop
where you can’t miss them and where they won’t be covered up by other
applications. That sounds like a small difference, but in terms of human
behaviour it’s really important. Not many of us go to our browser, navigate to
the Google Analytics login page, enter our username and password, and
look at our Web KPIs as often as we should. That process adds effort to an
already busy day and distracts you from your workflow. You need to make a
conscious decision to check in on your Analytics instead of answering the
phone or responding to a customer email. But Klipfolio Dashboard appears
as a small side bar, or bottom bar, or a floating widget, and shows you the
KPls youbdve identified as being top priori
all day long. You can’t miss important changes or trends in your data unless
you really work at it. And when you spot an anomaly that demands
investigation, you can drill down through the KPI and right into Google
Analytics with a single click. Klipfolio Dashboard for Google Analytics
addresses the ‘last mile’ for enabling an Analytics-based culture in your
workplace. With Klipfolio Dashboard, you no longer choose to be informed,
you have to choose not to be.

- Allan Wille, Klipfolio



Would you consider extending the capabilities of your tool to other
metrics vendors such as Piwik?

“ShufflePoint is currently a cloud computing platform. Any data accessible
via the public internet can be integrated into ShufflePoint. For example,
ShufflePoint's customers who like our approach to Excel integration are
telling us about other third-party web business related data sources we need
to support. We are actively extending our reporting approach to support
other metrics vendors (AdWords, KeywordEnvy, ConstantContact, etc)
whose data is accessible by secure means (OAuth, AuthSub, etc.). If there is
a strong demand, we may in time create an installed version for users whose
data cannot be made accessible via the internet.”

- Jim Bischoff, Shufflepoint

Today AnalyticsView only integrates with Google Analytics, because it is the
primary web analytics tool our consulting team is using for ongoing reporting
and analysis. However, as EpikOne and the industry evolves and changes
so will the needs of our clients and consulting teams. EpikOne has identified
a need from large companies to integrate multiple data sources into 1 central
location in a highly visual manner. The culmination of our work was the
development of our web based MIDI dashboard and recent sale to Nurun, an
global digital agency (press release here).

- Paul Skarvinko, AnalyticsView

“One of the strengths of Klipfolio Dashboard is that it’s data agnostic. We
know organizations have lots of different data sources full of lots of different
metrics that are important to their business. Whether that’s a business
intelligence system, Google Analytics, the APIs analytics vendor in your
example, or all of the above, Klipfolio Dashboard can present them all at the
same time in the same platform. For an analytics-based culture to function
properly, you can’t just show people some of the KPIs that matter to their
performance. One of the reasons people adopt Klipfolio Dashboard so
quickly is they know that it can give them a comprehensive look at all of their
KPIs with just a glance. So to answer your question, we don’t need to
consider extending the capabilities of Klipfolio Dashboard to other metrics
vendors because it was designed to do it in the first place.”

- Allan Wille, Klipfolio



http://piwik.org/
http://www.pitchengine.com/epikone-dashboard-technology-acquired-by-global-agency-nurun--/60889/

Review of web analytics tools

The data collected for the following review was based upon the information publicly
available from each of the vendor’s website and not from Lokku Labs or Gartoo’s
own experience using the tools.

Free *Allows you to import data from *Only for Windows and Office
Excel Google Analytics to Excel 2007
Plug-in *All dimensions and metrics
available in Google Analytics
*Easy to use (excel plug-in)
*Can keep a template
*Non-official Support
Paid *Allows you to import data from *Only for Windows and Office
Excel Analytics to Excel 2003/2007
Plug-in *All dimensions and metrics *No multi user support
available in Google Analytics (currently)
*Easy to use
*Can keep a template
*Support: it is paid.
Paid *Allows you to import data from *You might need a developer to
Web/Exce Google Analytics to Excel build an application by using
| plug-in *All dimensions and metrics Shufflepoint own language.
available in Google Analytics *Some features may work only
*Can keep a template on Windows
*Official support
Free Web *Web interface *Does not keep a template
plug-in *Allows you to import data from *Probably slow
Google Analytics to a CSV file *Potential security concerns
*All dimensions and metrics
available in Google Analytics
*Easy to use
*Non-official support
Free / *Web interface *No export data option available
Paid Web  *Official support *Might need a simpler interface
plug-in *Slow report generation
*Limited dimensions and metrics
Free *Easy to use *No export data option available
Desktop *Automated graphs *Limited metrics and dimensions
App *Different accounts can be *Works either on a PC or a Mac
compared at once
*Non-official support
Desktop *Different accounts can be *Needs Windows environment
App compared at once *At first sight
*Official support *Can you export data?
*Are all metrics and dimensions
available?
Free *Allows you to import data from *PC OK, Mac not clear.
Excel Google Analytics to Excel *Quite complicated to use
VBA plug- *All dimensions and metrics *Need someone with knowledge
in available in Google Analytics of VBA to add features and


http://excellentanalytics.com/
http://excellentanalytics.com/
http://tatvic.com/
http://www.shufflepoint.com/
http://www.juiceanalytics.com/
http://www.juiceanalytics.com/
http://www.analyticsview.com/
http://www.analyticsview.com/
http://www.trakkboard.com/en
http://www.klipfolio.com/

*Opensource
*Can keep a template
*No support

maintain the app.

Free *Open-source *Needs some coding
Drupal *Allows you to import data from *Needs a drupal installation
Module Google Analytics to CSV file

*All dimensions and metrics

available in Google Analytics

*Drupal Community support
Free *Open-source *|t just adds a new option (TSV,
Firefox *Allows you to import data from CSV, excel, Google Docs) to
Plug-in Google Analytics to Google Docs  Google Analytics interface

File

*All dimensions and metrics

available in Google Analytics

*Non-official support
Free * Allows you to track events such  *This is just a new feature for
Google videos, flash, embedded AJAX...  Google Analytics
Analytics *Can export data to Excel by
method using Excellent Analytics Excel

plug-in.
Conclusion

It is possible to build very powerful insights into Google Analytics data across web sites
thanks to the Analytics API. There are no technical or economic limitations to squeezing
the value from data that is free and abundant. The tools using the Analytics API allow
those who invest in talent and resources to make data actionable. They remove from the
equation of competitiveness the cost and inadequacy of expensive analytics solutions.

In-house tools and third party vendors leverage the APl to empower SEO and SEM

managers beyond improving the visitor experience of a website. Expertise in analytics is
moving away from a traditional IT role higher up in the value chain, closer to conversion
and econometrics of transactional online businesses.

API tools based on Google Analytics are building layers of reporting that combine KPls
from non-Analytics and non-online areas of many processes and businesses. It is because
of these tools that we are able to combine multiple data sets comprehensively and visually,
making it far easier for web marketers to spot trends and opportunities in the market.

This report was produced by Lokku Labs / Gartoo in June 2010.

Disclaimer: Neither Lokku Labs nor Gartoo endorse or have any participation in any of the
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http://drupal.org/project/google_analytics_api
http://drupal.org/project/google_analytics_api
https://addons.mozilla.org/en-US/firefox/addon/748/
https://addons.mozilla.org/en-US/firefox/addon/748/
http://code.google.com/apis/analytics/docs/tracking/eventTrackerGuide.html
http://code.google.com/apis/analytics/docs/tracking/eventTrackerGuide.html
http://code.google.com/apis/analytics/docs/tracking/eventTrackerGuide.html
http://code.google.com/apis/analytics/docs/tracking/eventTrackerGuide.html
http://www.lokkulabs.com/
http://www.gartoo.net/

